
STUDENTS WILL 
—demonstrate ability to work with type, color, image, contrast, and space. 
—compose dynamic layouts using 2D principles of design and the grid. 
—consider visual hierarchy, sequence, and pacing as it relates to editorial design
—demonstrate ability to design style guides for print and web 
—improve digital skills in InDesign & Photoshop to produce final work

PROJECT DETAILS
The publication name is Artifacts and is part of a series of magazine-like publications about cultural artifacts 
that shape—and are shaped by—culture. 

You are working with an editor who trusts your judgment. She will allow you to choose the title, whether it is the 
title provided or something you think is more appropriate. You can also decide on editorial details like whether 
the word “by” or some other similar term is used with the author’s name or what text should be highlighted as 
callout(s)/pull quote(s). You will decide on how to use emphasis within body copy and structure visual hierarchy. 

You must include page numbers (34–35 and 36–37) for print and inline links for web. You must also include the 
publication name (publisher), author’s name and the publication date for both formats. 

GETTING STARTED
Your first step is to read the article provided and understand it. After you have thoroughly reviewed it and have a 
clear grasp on its meaning, you should begin to prepare your copy for use. 

The manuscript you received may have editorial errors. For example, it may have primes, double primes 
and hyphens where apostrophes, quotation marks, and dashes should be. If you do not know keyboard 
combinations for punctuation marks, rectify that situation right away. Confirm it does not or replace them where 
appropriate. Additionally, ensure that there are no extra spaces after periods (common typing error) or other 
punctuation errors.

Run spell check, then proofread. 
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Your assignment is to design 
editorial spreads using the text 

provided. You are responsible 
for editorial oversight as well as 

for the graphic design and art 
direction. You will design for print 
publication first, and then create 

its online counterpart. 

+ print publication (magazine format)
grid 6 x 8 modular
page 7.5’’ x 10.5’’
spread 15’’ x 10.5’’
margin-top 1’’
margin-bottom 1.5’’
margin-inside 0.5’’
margin-outside 1’’
gutter 0.125”

+ digital publication (web format)
grid 1440px 9-column
page 1 (scroll)
margin-left 15px
margin-right 15px
gutter 30px

 

ARTICLE REQUIRED CONTENT
—Title
—author
—publication date
—publisher
—page numbers / links
—callout(s) / pull quotes
—paragraph text

TYPEFACE
* fonts are available on the Universal Type Client
 



CREATE A CONCEPT/VISION BOARD
Next, you will develop a vocabulary for your editorial design. Create a word list of themes and meaningful ideas 
based on the content of the article. Start out listing every word that comes to mind. Note any natural groupings 
and use the groupings to increase the size of your word list. Investigate ideas further and include colors, 
shapes, patterns, typefaces, etc. based on your ideas that express the article’s meaning. Look at good examples 
of editorial design for both print and web. Create a concept/vision board that will guide development.  

STEPS FOR DESIGNING PRINT PUBLICATION FOR 
MAGAZINE FORMAT
1. Create 50 layout thumbnails @ 20% scale. 

Compositions should use the 7.5’’ x 10.5’’ grid 
(either trace or draw directly on top) and go well 
beyond matching columns. Experiment with 
type alignment, paragraph separators, etc. Try a 
lot of stuff. Consider color and/or other graphic 
components. Imagery is optional.

2. Using the grid and InDesign, experiment with 
type settings @ 100% scale. Set at least four 
different text typefaces in at least three sizes, 
each with at least two different leading. That 
means twenty-four settings of a paragraph 
(start too small then increase size until big 
enough). Choose secondary typefaces/type 
styles for headlines, callouts, and other type 
that you might use. (be ready to talk about your 
choices—how faces blend or contrast, etc.). 
Print paragraph samples and secondary type 
choices to judge for readability, appropriateness, 
and interest. Print and trim page sizes at 100% 
to get a sense of true scale. 

3. Develop 3 full-scale design concepts (2 spreads 
each/4 pages total) in InDesign. Design concepts 
should be very different. Refine each grid 
(integrate your baseline grid) based on your 
chosen paragraph samples and secondary type 
choices, which may be different. For each design 
concept, create 2 additional variations. Note the 
difference between concepts and variations. (4 
spreads per concept/12 spreads total)

4. Refine and finalize two directions based 
on feedback during critique. Choose a final 
direction, refine, critique, as needed until 
completion. Produce to scale for review. 

SCHEDULE i
1/7 introduce project

1/9 prepared copy and concept board due

1/14 50 thumbnails due for review

1/16 Typographic experiments due for review

1/23 3 design concepts due 
 (digital development)

1/28 3 design concepts due + variations
 (printed for in-progress critique)

1/30 2 refined designs due (digital development)

STEPS FOR DESIGNING DIGITAL PUBLICATION FOR 
WEB FORMAT
1. Create 25 screen thumbnails @25% scale. 

Compositions should use the grid (either trace 
or draw directly on top). Similar rules apply for 
these thumbnails as the print— Experiment with 
type alignment, paragraph separators, etc. Try a 
lot of stuff. Consider color and/or other graphic 
components. Imagery is optional. Consider 
differences of screen versus print formats. All 
content should fit vertically and links are used as 
primary navigation tools versus page numbers. 
Consider what content lives “above the fold” and 
which content flows below the fold and is only 
seen if person(s) scroll. 

2. Using the grid and Photoshop, experiment with 
type setting at 100% scale. Set at least four 
different text typefaces in at least three sizes, 
each with at least two different leading. That 
means twenty-four settings of a paragraph 
(start too small then increase size until big 
enough). Choose secondary typefaces/type 
styles for headlines, callouts, and other type 
that you might use. (be ready to talk about your 
choices—how faces blend or contrast, etc.). 
Note the difference between type setting rules 
for print versus screen. Prototype paragraph 
samples and secondary choices to judge for 
readability, appropriateness, and interest. 

3. Develop 3 final designs iterations or the web 
format. Each iteration should look and feel like 
its print counterpart (for example, type families 
and colors probably match), however, important 
differences like type sizes, leading, paragraph 
widths, contrast, etc. should vary according the 
design principles of media.   

4. Finalize web format and create visual style guide 
and HTML/CSS sample. 

SCHEDULE ii
2/04 introduce steps for designing digital 
 publication for web format

2/06 in-class work day

2/11 25 thumbnails due, typographic 
 experiments due for review

2/13 in-class work day

2/18 3 to-scale designs due for review

2/20 in-class work day

2/25 final web format due + visual style guide 
 and HTML/CSS sample

Something to 
Consider: The 
manuscripts are typed in 
a common manner with 
extra returns put between 
paragraphs. This is a 
common style for letters, 
memos, and newsletters. 
This is not, however, an 
instruction to use such 
a style in your spreads. 
In fact, there are many 
problems with that style. 
Do not assume that any 
default—whether supplied 
by the typist of your copy or 
the page layout application 
you are using—is correct. 
Default typefaces or sizes, 
auto leading, and copying 
the style of supplied copy 
are all bad ideas. You need 
to be in control of your work.


